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Youth TV Shows: A Critical Analysis

Abstract. The given paper studies the current state and issues of youth TV
programs in the era of digital media transformation. The author analyzes the
evolution of this segment of the media industry, starting with its heyday in the 1990s
and early 2000s, when shows like "Vzglyad," "7 Dney," "Pyatoe Koleso," and "Do
Shestnadtsati I Starshe" played a crucial role in shaping the cultural identity of the
generation. The article offers a comprehensive analysis of the existing challenges
and potential solutions to the crisis of youth television, including the need to rethink
content creation approaches, involve young people in the production process, and
explore new forms of audience engagement in the era of digital dominance.
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Modern youth TV shows are experiencing a systemic crisis in the context of
digitalization of the media space. This segment of the industry is balancing between
entertainment, commercial interests, and educational objectives, having largely lost
its position in the face of social media and streaming platforms.

The golden age of youth television was in the 1990s and early 2000s.
Programs like «Vzglyad», «MTV Russia», and «Do 16 and Over» set the cultural
agenda for an entire generation, informing young people about music trends, social
issues, and new forms of self-expression. Television became a window to the world
for teenagers, especially in regions with limited access to alternative sources of

information’.
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However, since the mid-2000s, the traditional format has been on the decline.
The emergence of YouTube (2005), Instagram (2010), and TikTok (2016) has
dramatically altered the media consumption habits of young people. Television has
lost its monopoly, facing competition from more flexible and personalized digital
platforms.

The fundamental problem is the lack of connection to the real interests and
cultural codes of the target audience. The programs are created by adult producers
who rely on outdated ideas about youth culture. This leads to the creation of non-
authentic images, the use of outdated slang, and the exploration of irrelevant topics.
Modern youth, with their advanced media criticism skills, can instantly recognize
the falsity and reject such content.?

It is significant that successful projects are created either by representatives of
the younger generation themselves or by teams that actively involve young people
in production at all stages.

In the context of competition for advertising budgets, the youth audience is
primarily viewed as a consumer segment. Programs are transformed into platforms
for large-scale advertising of goods and hidden advertising. Music programs
promote artists not based on their talent, but rather on the basis of advertising
budgets. Reality formats cultivate excessive material demands.?

The entertainment function completely displaces the educational one. If 1990s
television broadened horizons and stimulated critical thinking, modern programs are
limited to primitive entertainment.

In an effort to keep the attention of an audience accustomed to the clip format,
creators sacrifice the depth of their themes. Serious issues such as bullying, mental
health, professional self-determination, and environmental challenges are either

ignored or presented superficially*.
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There is an infantilization: even programs for 18-25 years are focused on the
intellectual level of 12-14-year-old teenagers. This misses the opportunity to use
television as a tool for growing up and developing a civic position.

Youth programs show a narrow range of types: successful, attractive, and
well-off young people from big cities. The experience of young people from small
towns, different social classes, ethnic groups, and people with disabilities is left out.
Such selectivity distorts reality and increases social fragmentation.

High-quality youth programs can serve as a platform for discussing social
issues, developing critical thinking, and promoting media literacy. In a polarized
society, television retains the potential to create a common communication space for
dialogue between different groups.

Well-integrated educational content in an entertaining package broadens
horizons and stimulates interest in learning. Particularly important is the role in
developing media literacy — the ability to critically analyze content, recognize
manipulations, and distinguish reliable information from fake news.’

Television is capable of creating common cultural reference points and
shaping the collective experience of a generation, unlike the fragmented internet
space. A successful program becomes a catalyst for public discussions and can
influence social norms.

Russian youth television faces specific challenges: politicization and
censorship, talent migration to the internet, regional inequality, and competition with
global content. Many relevant topics are unofficially banned, and high-quality
programs are primarily produced in the capitals.

The future lies in convergence with digital platforms — creating multi-
platform ecosystems where television is complemented by video on demand,

podcasts, and active social media presence.
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It is critical to involve young people systematically as co-creators and
producers. It is necessary to focus on deep, carefully developed content, expand the
range of presented types, develop media literacy and observe ethical responsibility.

Youth TV shows are at a crossroads between degradation and transformation
into high-quality new-type products. The key to success is sincerity, rejection of
manipulation, and a willingness to engage in an equal dialogue with the younger
generation. Television retains unique opportunities to influence culture, but the

question is whether these opportunities will be used responsibly and creatively.
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